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Topic 1: 

 
Example: 
Business 

 

 
Topic 2: 

 
Example: 

Relationships 
 
 

 
Topic 3: 

 
Example: 
Cameras 

 
 

 
Topic 4: 

 
Example:  
At-home 
Workouts 

 
 

 
Topic 5: 

 
Example: 

Building Cars 
 
 

Mistakes 
     

Myths 
     

Tips 
   

​
​
 

 

Inspiration 
     

Belief Shift 
     

Objection 
     

Social Proof 
     

Promotion 
     



 

How to Use Content Pillars 

Think of Content Pillars not as categories but as strategic storytelling lanes. 

Each pillar is a narrative vehicle that helps you create with purpose, stay consistent, and 

connect emotionally with your audience. You’re not just filling boxes; you’re building 

stories. 

Why Content Pillars Matter 

●​ They help you stay consistent without feeling repetitive.​

 

●​ They allow you to create content with purpose that aligns with your brand, 

whether that’s educational, personal, spiritual, or business-focused.​

 

●​ They help you speak directly to your audience’s pain points, beliefs, and 

aspirations, especially if your audience includes content creators or business 

owners.​

 

●​ They systematize inspiration, so you’re never starting from scratch.​

 

When you use content pillars properly, “Gear,” “Marketing,” or “Storytelling” aren’t just 

labels—they become story prompts, each with its own emotional tone and conversion 

goal. 

 

 



 

Examples of Content Pillars 

Myths – Challenge industry lies people believe​

Mistakes – Share your failures so others can avoid them​

Belief Shifts – Rewrite limiting mindsets your audience holds​

Social Proof – Let your clients do the bragging for you​

Objections – Tackle the silent “no” before it ever shows up​

Promotions – Sell with value, not desperation​

Inspiration – Get personal, faith-filled, or soul-deep​

Tips/Tools – Teach the “how” behind what you do 

You’re using Content Pillars as creative constraints, and that’s the point. Constraints fuel 

creativity. They give you focus without limiting your freedom. 

Content Topics 

If your pillars define the lane, then topics define the vehicle. 

They’re the specific subjects or themes within your industry that bring your pillars to life 

on social media. 

 

 

 

 



 

Examples of Topics (for Filmmakers or Creators) 

●​ Camera gear​

 

●​ Client work​

 

●​ Storytelling techniques​

 

●​ Creative burnout​

 

●​ Pricing and packages​

 

Each topic provides something to discuss, but your pillar determines how you approach 

it. 

The Relationship Between Pillars & Topics 

The two meet at the cross-section of your content map. That intersection is where 

strategy meets story. 

●​ Topics inform what you talk about.​

 

●​ Pillars define how you tell that story.​

 

 

 

 



 

 

Example Intersections 

Topic: Camera Gear → Pillar: Mistakes 

“3 camera settings I got wrong that ruined my client shoot.” 

Topic: Marketing → Pillar: Belief Shift 

“You don’t need more followers—you need better storytelling.” 

That’s the power of this system. It doesn’t just organize your ideas—it turns them into 

stories that sell. 

 

 

 


	Content Pillars Template 
	 
	How to Use Content Pillars 
	Why Content Pillars Matter 
	Examples of Content Pillars 

	Content Topics 
	Examples of Topics (for Filmmakers or Creators) 

	The Relationship Between Pillars & Topics 
	 
	 
	Example Intersections 


